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Introduction  

Synthetic detergents occupy a vital place in the present age particularly when the modern society is 

constantly looking for quick, effective and economic cleaning agents. Synthetic detergents emerged as a 

regular industry after Second World War only. The development of this industry is closely linked with 

Petro-chemical industry which forms the basic for its raw materials. Detergents when dissolved in water 

acquire better cleaning properties and hence facilitate easy removal of dirt & dust and grease etc.  

Apart from their use in clothes washing, detergents also have applications in the following industries.  

1.In industry, in laundry and dry cleaning. 

2.In textile processing, grain milling, metal plating and foods canning. 

3.In dairy foods and beverages processing and in restaurants. 

4.In plant maintenance and industrial house-keeping. 

 

 

Market Potential.  

According to India Detergent Market Outlook, 2021, the overall market for detergent is growing with a 

CAGR of 13.06% from the last five years.  

Detergents are available in three forms, namely powder detergent, bar detergent and liquid detergent. 

Powder detergents are widely accepted by Indian consumers and dominate the industry. Even though 

detergent bars are still used in rural areas, they are fast disappearing from the market because of 

ineffectiveness.  

The detergent industry in India is mostly captured by organized players, but unorganized regional players 

have a significant hold on the rural areas. HUL, Rohit Surfactants, P&G, Nirma and Jyothy Laboratories are 

the major players in the organized market. They have popular brands like Ghari, Surf Excel, Active Wheel, 

Rin, Tide, Nirma, Ariel, Mr. White and Henko in their product portfolio.  

On the basis of pricing, the organized detergent market can be further divided into three categories, such 

as popular (economy), mid-range and premium. The popular category consists of brands like Ghari, Nirma 

and Wheel; the mid-range category consists of Tide, Rin and Mr. White; and the premium category 

includes Surf Excel, Henko and Ariel. Hindustan Unilever dominates the high-priced premium and mid-

range category, whereas Ghari dominates the low-priced popular category.  

 

 



   

 

 

 



   

 

 

 



   

 

 

 

 



   

 

 

 

 



   

 

 

                                                                                    

 

DISCLAIMER  

The views expressed in this Project Report are advisory in nature. UP MSME assume no financial liability 

to anyone using the content for any purpose. All the materials and content contained in Project report is 

for educational purpose and reflect the views of the industry which are drawn from various research 

material sources from internet, experts, suppliers and various other sources. The actual cost of the 

project or industry will have to be taken on case to case basis considering specific requirement of the 

project, capacity and type of plant and other specific factors/cost directly related to the implementation 

of project. It is intended for general guidance only and must not be considered a substitute for a 

competent legal advice provided by a licensed industry professional. UP MSME hereby disclaims any and 

all liability to any party for any direct, indirect, implied, punitive, special, incidental or other 

consequential damages arising directly or indirectly from any use of the Project Report Content, which is 

provided as is, and without warranties.  

 


